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Who are we?

Sound and Music is the national charity for new music. 

We support anyone who wants to make music and sound to shape the 

modern world. We enable individuals to challenge expectations and discover 
their potential, and act as a friendly guide for those who want to listen deeper. 
Our work sustains more careers, progresses creativity and achieves greater 
equity across music in the UK.  

We are guided by our Fair Access Principles, a code of best practice which 
ensures our work is open and inclusive for all.   

Sound and Music is supported by Arts Council England and proud 
to be a National Youth Music Organisation.  

The creative programme for Sound and Music makes a unique and distinctive 
contribution to the arts in the UK. We are a National Portfolio Organisation of 
Arts Council England. NPO funding is con昀椀rmed until March 2026. 

Sound and Music is an equal opportunities employer. We are committed 
to making recruitment and employment at Sound and Music inclusive 
and accessible. We particularly welcome applications from backgrounds that 
experience racism, and/or who are disabled or neurodiverse, to whom we will 
o昀昀er an interview if you meet the essential criteria for the role (see page 12).

soundandmusic.org

britishmusiccollection.org.uk 

minuteo昀氀istening.org

  "This is such an exciting time to join the Sound and Music team, 

as we embark on a new 昀椀ve-year business plan to take us up to 2028 when the 
organisation turns 20. There are many new opportunities and areas of work to 
help us drive income generation and raise our visibility and in昀氀uence in the sector. 
If you're passionate about building and nurturing relationships, then I hope you 
will consider making an application."

- Dr Will Dutta, Chief Executive
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Job Description

Head of External Engagement

Title of Post:  Head of External Engagement 
Contract & hours: Permanent contract, 0.8 to 1.0 

   (4 to 5 days a week, and open to 昀氀exible working arrangements)
Location:  London (but postholder can work remotely from anywhere in the UK)
Salary:   £55,000-£60,000, depending on experience
Reporting to:   Chief Executive

Deadline:  23:59, 14 April 2024
Interviews:  29 April – 2 May 2024 
Created:   March 2024

General Information

The Head of External Engagement is a key leadership post within the organisation. The role 
encompasses responsibility for the development and delivery of the organisation�s external 
activity, including pro昀椀le, brand identity and stakeholder engagement (including the public), 
fundraising, and driving income generation in new areas, notably commercial partnerships. 

It also forms part of Sound and Music’s senior management team, who under the leadership 
of the Chief Executive are responsible for overseeing the organisation�s programme of activity, 
strategic development, external pro昀椀le and a positive and productive organisational culture. 

An experienced fundraiser and communicator, you will lead the external engagement team 

and support the delivery of its strategic and operational plans. The broad remit of the 

role means the successful candidate will be a strong and con昀椀dent communicator 
who builds networks easily and prioritises exceptional stakeholder management 

and relationship development.

Sound and Music operates a hybrid working model with a mix of in person and remote working, 
so we welcome applications from anywhere in the UK. Our o昀케ce is in London and the minimum 
requirement will be to attend one day per week.

The post holder will support Sound and Music�s commitment to equality, diversity, and 
inclusion, contributing to a culture of respect and collaboration in the organisation�s 
internal and external activities.
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Leadership and Management

Key Responsibilities

� External leadership

 o Represent Sound and Music publicly, including through stakeholder and 

  supporter events

 o Work with the Head of Programmes to ensure Sound and Music’s advisory 
  groups are meaningfully engaged 

 o Be the Deputy Designated Safeguarding Lead for Sound and Music
• Internal leadership
 o Shared strategic responsibility and accountability for Sound and Music�s 

  three core aims and their associated objectives, outcomes and outputs 

 o Shared accountability (with other senior management colleagues) for the 
  successful delivery and implementation of the organisation�s Business Plan

 o Lead the organisation’s External Engagements team. This team includes a 
  Communications and Insights Manager and Fundraising Coordinator 
  (both line managed by the Head of External Engagement) plus support
  from other Sound and Music team members 

� Develop and support the Chief Executive on the overall business and 

 development strategy for the organisation to ensure we meet fundraising   

 targets (£200k in 2024-25) for annual programmes and major projects
� Develop an ambitious fundraising programme which builds our supporter base   

 and individual funding streams, including individuals, major gifts and public funders 

� Drive income growth by identifying and negotiating commercial partnerships 

 and contribute to the development of an enhanced commercial mindset across 

 the organisation  

� Develop and cultivate the existing trusts and foundations pipeline

� Prepare documents and reports for key funders including Arts Council England 

� Build and maintain positive and productive relationships with key funders, 

 commercial organisations and stakeholders and cultivate existing 

 relationships within the organisation 

� Establish new income streams, for example, by maximising the intellectual 

 property created within the organisation

� Engage the Board of Trustees and senior management team in fundraising 

 activities and the ongoing strategy to optimise donor management and 

 stewardship to develop a culture of fundraising across the organisation

� Maximise the opportunities provided by the new CRM system and contribute 

 to the development of a data-led mindset across the organisation 
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Communication and Campaigns

� Develop and lead the overall communications and reputation management 

 strategy for varied stakeholders to ensure we increase our visibility and 

 in昀氀uence in the sector 
� Support the Chief Executive to build the pro昀椀le of our brand, drive the media   
 messaging and oversee and power our content media campaigns

� Support the Chief Executive to build and maintain positive and productive 

 relationships with government and culture and media opinion formers

� Work with the Chief Executive and other senior management team members to   

 monitor, evaluate and review KPIs, strategies and activity so as to maximise 
 Sound and Music�s impact. This includes reporting and presenting to the Board 

 and externally to help build engagement and relationships in the sector 

 and with funders

• Assess the reputational, 昀椀nancial, delivery and other risks associated with 
 current and new projects and partnerships

• Empower, model, support and encourage cross-team working to realise the full   
 possibilities of projects
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Strategy and Planning

� Contribute to creating and monitoring the overall organisation budget 

• Work closely with the Chief Executive, Head of Programmes and Finance Manager  
 to formulate 昀椀nancial strategy against speci昀椀ed budget areas, and to ensure that 
 the programme activity is su昀케ciently resourced, planned and delivered to budget 
� Ensure close monitoring of income and expenditure for relevant budget lines and  

 contribute to senior management team 昀椀nancial planning and review
� Attend Board and Financial Subcommittee meetings to present and report impact 

 on a quarterly basis

Finance and Governance



Transform artists� ways of making 

music and sound
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Common responsibilities for all 

Sound and Music employees

� Be a creative contributor to the development of the organisation and its 

 relationship to the sector

• Be an active and positive advocate for Sound and Music on a day-to-day basis 
 and at events (as required)
� Work in the best interests of artists, arts organisations and audiences throughout  

 the country

� Working practices:

 o Take a 昀氀exible approach to work and to be willing to undertake other   

  duties as reasonably requested

 o Ensure adherence (at all levels) to the organisation’s required policies 
  and procedures with particular reference to Employment Rights, 

  Equal Opportunities, Data Protection and Privacy, and Health and Safety   
  and other statutory requirements

 o Lead by example by exemplifying the values of the organisation and   
  adopting quality internal processes which adhere to agreed procedures   

  and are compliant with good governance as set by the Board 

 o Provide excellent customer service in dealings with the public and 

  Sound and Music�s community

 o Feel ownership of the website and take responsibility for generating 

  and servicing content where it relates to your area of work

� Contribute to the organisation�s understanding of equality, diversity and 

 inclusion; its implications for the arts; and how it informs all the organisation�s   

 decsion-making
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Special conditions for the role

� Travel within the UK, as required by the role

� A willingness to represent the organisation internationally on an occasional basis

� Evening and weekend working to attend and network at events will be required   

 (time o昀昀 in lieu is taken afterwards)
� Satisfactory completion of an enhanced Disclosure and Barring Service check 

 (if o昀昀ered the role, and paid for by Sound and Music)



Develop artists� application of 

creativity in new contexts
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Essential

Candidate Pro昀椀le

� A demonstrable commitment to Sound and Music�s vision, mission and values

• A track record of generating income across di昀昀erent channels, meeting targets,   
 with the ability and experience to manage and develop long-term and sustained   
 fundraising relationships (for example, with major donors and trusts 
 and foundations)

• Leadership (a strong combination of these are essential): 
 o A track record of leadership, including leading or working at a senior 

  level in an organisation during a period of growth and change 

 o Excellent team leadership skills, with high emotional intelligence and   

  generosity, a genuine enthusiasm for encouraging the input and ideas 

  of others

 o Strong budgeting and 昀椀nancial planning skills, and the ability to work   
  collaboratively on this

� An entrepreneurial mindset: success in leveraging income, developing new   

 income streams and value through commercial acumen and e昀昀ective strategic   
 partnership building

• A track record in championing and addressing under-representation in culture   

 and a deep-rooted commitment to equality, diversity and inclusion

• Experience of increasing brand pro昀椀le, developing brand awareness, and 
 expanding audiences for a specialist product or service

• Understanding of the current political, economic, social and technological 
 climate, including the context for culture and public funding and an active 
 engagement with technological developments in creativity

• Excellent communication and interpersonal skills: able to engage con昀椀dently 
 with di昀昀erent audiences and areas of the sector both publicly and on a 1:1 basis 
� Excellent understanding of digital communications and infrastructure and how it 

 can build reach and engagement, including using data to drive decision making
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Desirable

If you feel you have just some of the required skills and experience but meet the 
person speci昀椀cation, we would still encourage you to apply; we are very open to 
continuing the training and development of individuals who are self motivated 

to acquire new skills and knowledge relevant to the role.



Activate people�s creative listening 

and composing skills



If you are interested in working with us, please apply by completing the 
application form via Airtable. 

If you need this form in another format, email 
Grace Bailey: grace.bailey@soundandmusic.org

For any other questions, please contact Cathy McCosker and Jo Bates 

at Reality HR: cathy.mccosker@realityhr.co.uk , batesjo@realityhr.co.uk
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How to apply
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• Experience of increasing brand pro昀椀le, developing brand awareness, and 

• Understanding of the current political, economic, social and technological 
 climate, including the context for culture and public funding and an active 

• Excellent communication and interpersonal skills: able to engage con昀椀dently 
 with di昀昀erent audiences and areas of the sector both publicly and on a 1:1 basis 

 

What happens next

Deadline for applications 23:59, 14 April

Shortlisted applicants invited to interview 22 April

Interviews 29 April – 2 May

By when

https://airtable.com/appJu9u3jjkLqqyDd/shrc33a7ngEAsHFJ5


Back cultures of new music

Advance creativity 

Remove barriers



soundandmusic.org

Sound and Music 

Oxford House 

Derbyshire Street 

London 

E2 6HG 

If you have any questions, please contact us at: info@soundandmusic.org 


